
 Economics:  Introduc�on to Economics 
 Stage 1 Desired Results 

 ESTABLISHED GOALS: 

 Competencies: 
 ●  Comprehension: Iden�fy and explain concepts, 

 ideas, and processes in the social sciences in 
 order to be an informed ci�zen. 

 ●  Analysis: Analyze sourcing, situa�on, and 
 arguments using primary and secondary sources 
 in order to iden�fy and appraise mul�ple 
 perspec�ves as they apply to current and 
 historical issues. 

 ●  Synthesis: Combine ideas to develop and support 
 conclusions using specific and relevant evidence 
 in order to solve complex problems and take 
 informed ac�on. 

 Content Standards: 
 ●  Eco.1.9-12. Analyze how incen�ves influence choices 

 that may result in policies with a range of costs and 
 benefits for different groups. 

 ●  Eco.3.9-12. Analyze the ways in which incen�ves 
 influence what is produced and distributed in a market 
 system. 

 ●  Eco.5.9-12. Describe the consequences of compe��on 
 in specific markets. 

 ●  Eco.9.9-12. Describe the roles of ins�tu�ons such as 
 clearly defined property rights and the rule of law in a 
 market economy. 

 ●  Eco.10.9-12. Use current data to explain the influence of 
 changes in spending, produc�on, and the money supply 
 on various economic condi�ons. 

 ●  Eco.13.9-12. Explain why advancements in technology 
 and investments in capital goods and human capital 
 increase economic growth and standards of living. 

 Transfer 

 Students will be able to independently use their learning  to analyze economic choices and 
 popular behavior in the marketplace. 

 Meaning 
 ENDURING UNDERSTANDINGS 
 Students will understand that… 

 ●  scarce resources force socie�es and 
 individuals to make economic choices. 

 ●  most countries use a mix of economic 
 systems to address socie�es’ needs and 
 wants. 

 ●  goods, services and resources in a market 
 economy are allocated based on the 
 choices of consumers and producers. 

 ESSENTIAL QUESTIONS 
 ●  What economic system best sa�sfies the 

 needs of society? 
 ●  How does self-interest func�on within the 

 economy? 

 Acquisi�on 
 Students will know… 
 ●  that economic trade-offs arise from the lack of 

 sufficient resources (scarcity) to meet society’s 
 wants and needs. 

 ●  that most factors of produc�on (such as land, 
 labor, and capital) are scarce, but some factors of 
 produc�on (such as established knowledge) may 
 not be scarce due to their non-rival nature. 

 ●  factors of produc�on (labor, capital, and land) 
 respond to factor prices (wages, interest, and 
 rent), and employers’ (firms’) decision to hire is 
 based on the produc�vity of the factors, output 
 price, and cost of the factor. 

 ●  the quan�ty of labor demanded is nega�vely 
 related to the wage rate, while the quan�ty of 
 labor supplied is posi�vely related to the wage 
 rate in a given labor market, other things constant 

 Students will be skilled at… 
 ●  analyzing the influence of incen�ves on 

 choices and policy making. 
 ●  analyzing the influence of incen�ves on 

 systems. 
 ●  describing the consequences of 

 compe��on. 
 ●  describing the roles of ins�tu�ons in a 

 market economy. 
 ●  u�lizing economic data to draw 

 conclusions. 
 ●  analyzing cause and effect rela�onships. 



 ●  that changes in the determinants of labor 
 demand, such as the output price and the 
 produc�vity of the worker, cause the labor 
 demand curve to shi�. 

 ●  that changes in the determinants of labor supply 
 (such as immigra�on, educa�on, working 
 condi�ons, age distribu�on, availability of 
 alterna�ve op�ons, preferences for leisure, and 
 cultural expecta�ons) cause the labor supply 
 curve to shi�. 

 ●  that resource alloca�on involves answering three 
 basic ques�ons: What goods and services to 
 produce? How to produce those goods and 
 services? And who consumes these goods and 
 services? 

 ●  that resource alloca�on is significantly influenced 
 by the economic system adopted by society, such 
 as command economy, market economy, or mixed 
 economy. Each system involves a par�cular set of 
 ins�tu�onal arrangements and a coordina�ng 
 mechanism for alloca�ng scarce resources and 
 distribu�ng output 

 ●  the PPF can be used to illustrate the concepts of 
 scarcity, opportunity cost, efficiency, underu�lized 
 resources, and economic growth or contrac�on. 

 ●  the PPF can shi� due to changes in factors of 
 produc�on as well as changes in 
 produc�vity/technology 

 ●  economic growth results in an outward shi� of 
 the PPF 

 ●  that absolute advantage describes a situa�on in 
 which an individual, business, or country can 
 produce more of a good or service than any other 
 producer with the same quan�ty of resources 

 ●  that compara�ve advantage describes a situa�on 
 in which an individual, business, or country can 
 produce a good or service at a lower opportunity 
 cost than another producer 

 ●  that a perfectly compe��ve market is efficient. 
 Firms in perfectly compe��ve markets face no 
 barriers to entry and have no market power. 

 ●  that in perfectly compe��ve markets, firms can 
 sell all their outputs at a constant price 
 determined by the market 



 ●  that at a compe��ve market equilibrium, firms 
 are price takers and select output to maximize 
 profit by producing the level of output where the 
 marginal cost equals marginal revenue (at the 
 price). 

 ●  that imperfectly compe��ve markets include 
 monopoly, oligopoly, and monopolis�c 
 compe��on in product markets and monopsony 
 in factor markets. 

 ●  that in imperfectly compe��ve output markets 
 and assuming all else is constant, a firm must 
 lower price to sell addi�onal units 

 ●  that incen�ves to enter an industry may be 
 mi�gated by barriers to entry. Barriers to 
 entry—such as high fixed/start-up costs, legal 
 barriers to entry, and exclusive ownership of key 
 resources—can sustain imperfectly compe��ve 
 market structures. 

 ●  that a firm with market power can engage in price 
 discrimina�on to increase its profits or capture 
 addi�onal consumer surplus under certain 
 condi�ons 

 ●  that an oligopoly is an inefficient market structure 
 with high barriers to entry, where there are few 
 firms ac�ng interdependently. 

 ●  that firms in an oligopoly have an incen�ve to 
 collude and form cartels. 

 ●  that the American economy incorporates the 
 main characteris�cs of a free enterprise economy 
 and that the free enterprise economy has several 
 dis�nct players including entrepreneurs, 
 consumers, and government. 

 ●  that there are three main types of business 
 organiza�ons in the economy today- the sole 
 proprietorship, the partnership, and the 
 corpora�on.  A hybrid form of business called the 
 franchise is also popular and combines the 
 investment opportuni�es with ownership.  Each 
 offers its owners significant advantages and 
 disadvantages. 

 Key Terms, figures and events  : 



 goods, needs, wants, consumer goods, u�lity, value, 
 product market, factor market, circular flow diagram, 
 produc�on possibili�es graph, factors of produc�on, 
 scarcity, 3 Economic Ques�ons, resources, opportunity 
 costs, economic systems, markets, compe��on models, 
 free enterprise, technology, sole proprietorship, 
 partnership, limited partnership, corpora�on, 
 corpora�on charter, PPC (produc�on possibili�es 
 curve), Adam Smith, Karl Marx, Milton Friedman, John 
 Maynard Keynes. 

 Content Area Literacy Standards  21  st  Century Skills 
 ●  RH.11-12.5  Analyze in detail how a complex primary  source is structured, including how key sentences, 

 paragraphs, and larger por�ons of the text contribute to the whole. 
 ●  WHST.11-12.7  Conduct short as well as more sustained research projects to answer a ques�on (including a 

 self-generated ques�on) or solve a problem; narrow or broaden the inquiry when appropriate; synthesize 
 mul�ple sources on the subject, demonstra�ng understanding of the subject under inves�ga�on. 

 ●  Reason Effectively 
 ●  Make Judgments and Decisions 
 ●  Work Creatively with Others 
 ●  Communicate Clearly 
 ●  Collaborate with Others 

http://www.corestandards.org/ELA-Literacy/RH/11-12/5/

